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Addison Marsh- Thayer Central
Artist Statement - Info Graphic

For this infographic, | wanted to show how a viral trend grows and fades in a way that feels like a journey. |
chose the title “The Journey of a Viral Trend: From Scroll to Sensation” because trends don’t just randomly
appear — they follow a path. | designed the layout as a winding road to represent movement and progress,
showing each stage from “The Spark” to “The Decline.”

| used bright colors and playful shapes like sticky notes and bubbles to reflect the fast-paced, energetic
feeling of social media. The rocket near “The Boost” symbolizes how quickly trends can take off once they
gain attention. | also included statistics throughout the infographic to make it informative and credible, not

just visually interesting.

My goal was to make the information easy to follow while still being engaging. | organized it in sections so
readers can clearly see how the first 24 hours are critical, how trends explode, how brands get involved, and
eventually how interest fades. | wanted the audience, especially teens, to recognize how quickly trends
spread and how powerful social media can be.

Overall, this project helped me combine creativity with research, and | hope viewers walk away
understanding that viral trends may seem spontaneous, but they actually follow a predictable pattern.



